National Coffee Servic
& Vending




Managing Partners

¥ Rick Dutkiewicz
Toronto Ontario. Over 20 years representing international ar

domestic manufacturers

¥ BrentToevs
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Management Structure

¥ Brent Toevs,Western Region

¥ Rick Dutkiewicz, Eastern Region
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NCS&V Broker Assoclate

¥ Canadian Breakroom Solution
¥ Canada
¥ Premier National Sales

¥ NY Metro, Long Island, New Jersey North

¥ Statewide Brokerage

¥ Ohio, PennsylvaniaWest, NY State West, West Virginia, Indiana, Illin
West Kentucky
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NCS&V Broker Associlate

¥ Burdette Beckmann Northeast
¥ Upstate New York, New England
¥ Burdette Beckmann Southeast

¥ North & South Carolina, Tennessee, Georgia, Florida, Alabama,
Mississippi

¥ Burdette Beckmann South
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¥ Louisiana, Arkansas, Oklahoma, Texas
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Distributor Partners

¥ Regional
¥ BC Coffee B Southeast
¥ BK Miller ® Mid Atlantic
¥ Vend Catering D Southern California

¥ National

¥ Vistar




Client List

¥ TimothyOs World Coffee
¥ EmerilOs Coffee
¥ National Coffee Roasters

- ¥ Donut Shop Classics
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National Coffee Service
Vending Mission
Statement

I OOur goal is to be the premier national sales agenc

. . .
the industries we serve. Our | ndustry kﬂOWledge :
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Why NCS&V?

¥ Industry experience! As former operators we can relz
to the needs and wants of our customers.

¥ A tested and true roadmap for success.

¥ An established business with solid core values and
principles.

¥ Market awareness from a national perspective.
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Why NCS&V?

¥ A history of building sales and relationships between
our clients and their customers

¥ Experienced in multiple business areas
¥ Provide intangible consulting value to customers

¥ Involved in all industries focusing on break room
S products b OﬂDce Coffee S vice Vendlng Water an




NCS&YV Primary Objectives

¥ Build relationships, sales and conbdence in our clier
brands throughout North America

¥ Be the experts in customer consultation, account
management and retention

¥ Increase market penetratlon and representatlon for L
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NCS&V Brings OAddec
ValueO

We encourage our manufacturers to full take advantag
our industry experience.We want to bring as much
added value to our clients as possible.With our limit
client list, we truly strive to develop a relationship the
ensures long term success.
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